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HDQ-16080002030303 Seat No.
M. Com. (Sem. III) (CBCS) Examination
November / December - 2017

Integrated Marketing Communication
and Brand Equity

(Elective Group - 3)

1
Time : 25 Hours] [Total Marks : 70
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ENGLISH VERSION

1  What is Integrated Marketing Communication? Explain 20

its Importance and Components In detail.
OR

1  What is a Brand, Branding and Brand Management? 20
Explain various types of Brands and the Essential Features

of a Good/Successful Brand and the Advantages of Branding.

2  Explain the Strategic Brand Management Process in 20
detail.
OR
2  Explain the Meaning of Brand Equity and discuss its 20

Components in detail.

3  Explain the meaning of Market Segmentation and discuss 15

the Bases of Segmenting Consumer Markets.

OR
3  What is Internal Marketing? Explain its Importance 15
and Scope.
4  Explain various types of Marketing Communication 15

Media with Advantages and Limitations of each.
OR

4  Define Sales Promotion and Explain how it is different 15

from Marketing Promotion. Also discuss the Advantages and

Limitations of Sales Promotion.
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